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- 1l ASEAN (NELAURNMLAM) KUsznauns - Weg Trader (ITC)

- unlwywglasse & - Whole Value Chain - @naeEete (Network)
Facilitation - Training/ Business - E-Commerce

" SunsTuaumsthavsidseAnsnw Matching/ Exhibition

- Ease of Doing Business - Branding & Differentiation

- Seamless & Synchronize - Digital & E-Commerce
" 9gnanAYING (Service) u w‘\i'ua,luaﬁhﬁuﬁﬁ (Value Added)

- Tourism & Wellness - R&D I8¢ Innovation

- Logistics - Brand/ Product Design/

- Design & Construction Packaging

- Education - Product Standard

- Finance & Insurance - Services (0 Traceability

- Movie / Programmer - Move up value chain
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Average GDP Growth 1996-2011 Income per head 2014-2019
Note:
Unit: Per capita GDP, nominal (USD) Thailand 5'560_7
Average GDP Growth [1996-2000{2001-2005 |2006-2011
B 20124 [ ] 2019
Cambodia 7.18% 9.36% 6.80%
Laos 6.17%  6.33%  7.99% 7.8% 2,948
2,473 10.6%
Myanmar 8.35% 1287%  10.30%
7.6% 2,097 2,073
Vietnam 6.96%  7.51%  6.83% 1594 L1697
1,27
Thailand 0.87% 5.45% 3.09% 1,10
Source: EIC analysis based on data from ERIA (2014)
Cambodia Laos Myanmar Vietnam
#isn: Economic Intelligence Center O Source: EIC analysis based on data from World Bank and IMF WEO
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No. of tourist (*000) UeYoY
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Forward booking 2015 : Overall
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Wumevaafigadanlesls ASEAN

Golden Route (R3)
ASEAN a Tropical Paradise

Experiencing Southeast Asia’s
Diverse Contemporary
Creativity

World Class Cities

The Ancient Khmer Empire in
Southeast Asia
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.ﬂ A BRAND IS MORE THAN
S JUST A LOGO IT’S AN

S~ N\ EXPERIENCE.

Smile Curve Model
Profit

A Smile Curve

R&D Marketing
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