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Porter, M.E. “The Competitive Advantage of Nations”, Free Press, New York, 1998.
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2
UNCTAD Creative Economy Report 2010

3
John Jowkins, “The Creative Economy : How People Make Money from Ideas”2001
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ANNTEL DCMS Model Ue4aMsITaNN4NITL Ianutislszinnanaunssnaieassd
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1) N3l (Advertising)

2) annilmenssu(Architecture)

3) Aatzuazrdmglusns (Art and Antiques)

4) WRnN3IN (Crafts)

5) wl (Fashion)

6) NMWaURTLAZAA LA (Film and Video)

7) AT (Music)

8) Aallznisuans (Performing Arts)

9) éqﬂuﬁ(Pubnshing)

10) FaNALIT (Software)

11) Tnavirmiuazang (Television and Radio)

12) ARTBNNBAZINNARNALLABT (Video and Computer games)
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4) ARNALAULADFNULNUA

5) AMTNYURT

6) N1913NINmATUTAE a8 UMA
7) INAN

8) Aalnisuans

9) A

10) Inguazinaviad

11) neAnneuAaty Tusndnguazauinong sy

dquRanlds I Ministry of Information, Communications and the Arts (MICA) l#i#4
HEN1899AAIUNIINATINAIIAAIN DCMS ID9ANINTAINANT WAL LA IHANUNIEYARIANTTH
a5 a9sdlidn “aeamnssuddlausaiuanalaanimusssunazanuAnaseassAiiedaly
Fafanannlunisadienanuiens Tagniun1s8519siunazn1sudrsmsslagiann
nand{unailan” dmFunnsdauLielssLnntiy Economics Division, Ministry of Trade and
Industry Lae Creative Industries Strategy Group, Ministry of Information, Communications and

the Arts lduiisilszinmamanunssuaivassdaanidu 11 ngu’ ldun

1) N3U3N2eLmA LAt a1auIMALATIaNALIS (IT and Software Services)
2) N9l (Advertising)

3) NN9NTTAEILAEI (Broadcasting Media)

1 '
A a

4) AAYWNNW (Publishing Industries)

5) n1gaanuuUNTe i NTaanuLLNTINHN LAZNNTRaNULILILML (Interior,
Graphics and Fashion Design)

6) NsLFNTAUanNIng (Architectural Services)

7) naAnAatz/AngTusnd wazinanss: (ArvAntiques Trade, Crafts)

8) Aallznisuans (Performing Arts)

9) N1TLFNNTANUTTININEURS (Cinema Services)

10) N13018NN (Photography)

4
Economic Contribution of Singapore's Creative Industries, 2003 a1nwww.icograda.org/smallbox4/file.php?sb4581beddc012d
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2.1.2.2 Symbolic Texts Model

¥
=

TumalinnIaInqasnnnavaniieainadeninu (Texts) NogUUNLTIULLIGAAIUNTIN
[ 3 . dl 9 1 Z’/ o = s dl v a
AmuF99: (Cultural Industries) wardaanstaninuwasiulldiansisasau Hwmursuadliieliineg
ANTHANNUUAZANAININAIAN (Production of Social Meaning) damanu (Texts) Tuarxmuna s
LT UYLINAY (Songs) 2370UNTIN/389LaN (Narratives) N17UAANANS7 (Performances) Tmm@ﬁgﬂﬁ
TugmaUNITNIMUSITNNAN HeIaINTAAUINITUARTBAIIN (Texts) NBLTIGAAIUNITNYTE
nns@flunan (Industrial Production) uaziinisnszanadamanuinaniiy (Circulation of Texts) lig

dgj Qi ¥ a [ 1% SJZJ/ = v Aa o éj
ANENTOUTY WﬂuﬂW?W@ZVLﬁgﬂuﬂ’]&lL‘]Ju’@ﬁlﬂ’WIﬂ??N@?’]\M?W’ﬂﬁuuﬂﬂﬂﬂﬂﬂﬂ\iu

WA DD UIAEIHA, P

Gee: Management: Co.,Iitd! 2.7



22

) % ¢ & % o P & @y v a
"ﬂqﬂﬁq“ﬂ‘i‘iuﬂ‘iqﬂﬂ??ﬂuquﬁl'ﬂ\igﬂqﬂolﬁ'ﬂgolumumﬂuulﬂﬂ‘lﬂm'ﬂﬂ NIgUAIUNITN

¥

AMUETTHNUBIRIAN LALTIDINIRTY ASUANITSHARTAAITN (Texts) N1SADAS

(Communicate) WAZNSZANELNELNS (Circulate) TRAMN WNAFITDANNLUA1EUW L8
ANBITUTY NIURDF 4] LTU

o  MWEUAS

o RINNN LU MIsFAaNUN Apaas

. #addnnsaiing iy CD-ROMs grudayanaulail

o MsnszaneLdev/aanandn (Broadcasting) 1w Ang InsviAy

= a I
o MlAUATLNNADNNILADS

o MISLHBUILALNITARIA

Symbolic Texts Model wisnguenanssuai1eassdiiu 3 nguuan 11 nqutas Teui
FNNITAUAIINAINITOTIUNITINEUNS Texts  WazNITENDNNIATY Y3BNa198NTENEN ATNFEAL

ANHANNNID TUNNINARLINGLTIgAA1NITH (Industrial Production) ¥3axaadis

|

(1) n@iuqmﬂmn%u%’muﬁisuuﬁn (Core Cultural Industries) Wuanaunssuind
(!

3

ANHANNNID TUNTHARITNARANUNITH UATATNITDLNEUNS Texts WazdNDINaTuNINTgA

sznavdag

1) N1INTZANYRLY/NNITUNBAAA LU GRAINNTTHINYUAT INgVTALT Ae Anadien uayly
pel[GIIR ”@%'w]

2) QARNANITHNTNEIUAS

3) BumasLin

4) QRAIVNITHAUFT

5) Asfiud uazdedidnnsefing 1y wikide wisdeRa fnuans CD-ROMs  g1udeya
aaulail
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(2) n@:uqmmunssu%’muﬁssmm (Peripheral Cultural Industries) Lﬂu@qmmumm‘ﬁﬁ
AINAINITD IUNITURRAITIGAAIUNTTN WATAINITOLHEUNT Texts  wazidnlanaatu
POIAINIANNGNYARIMNITHINUTITHUAN Usznavsag
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(3) qmmunssui’muﬁsiummﬁm (Borderline Cultural Industries) Lﬂugm@mmiuﬁﬁ

1
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LN IR0 Ed e UNINAR Texts [i@ADANILEELNS (Circulation) duoatutianingn
sznaudiog

8) AN

9) 1as1¥lndin

10) BaNALIF

11) s

fatiu AeagU 149 Symbolic Texts Model  Hluuadnlun1ssuungaa NI suATNIZAL
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2.1.2.3 Concentric Circles Model mamumwzﬂsﬂ

BNANTIENNUNANITANE New Cluster Concepts Activities in Creative Industries TILAUD
e the European Commission Enterprise & Industry Directorate-General & liAMNUN12189

RRANIINAFINATIA 1FAIL’

o

TUANNUNEBENIWALTRIYAAIINITNATINATIAN AT

‘AARIUNTTNATNETTA UN1ET wARAuTIuanLasanaIunssaLlunaangann
nanssuneAals Tneginaums ansns WNLLW Unuane aa1diln d19ENe wazuin
[anukuL’

Aviumnumnng iRl ANARRENINaNg

Creative industries can be understood as industries where the core product is the result of an artistic activity made
bymusicians, painters, writers, actors, architects, craftsmen or designers. This narrow perception of creative industries is also
called art and culture. In a broader perception, creative industries could include cross over industries, where it is not obvious
that the core product is an artistic activity but the products have some of the same characteristics as art and culture.
Candidates for cross over industries could be publishing, radio and TV, entertainment and professional sport. Finally in its
broadest form, creative industries could include related industries which economic activities are dependent on art and culture
and cross over industries for instance tourism.” New Cluster Concepts Activities in Creative Industries Produced for the
European Commission Enterprise & Industry Directorate-General.
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2.1.2.4 WIPO Copyright Model aa3adan1snsndaunsifaanlan
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el N3dpngugRauingsy Tng WIPO Tl AzUiNRINszAUNIIRIWIATAND (Copyright)

ludndry Bednuunidu 3 ngundn 26 ngueies Al

(1) NENAARIUNTTNATANENAN (Core Copyright Industries) TINNILDIGAAIUNITNANNS

s

NanaLaNs lunnszuiun1snaanviaeldginiy AauAn1sa519a99A (Creation) N1IHAS

b

(Production and Manufacturing) N1TWAAILALHNTIANNS (Performance and Exhibition))

N9LNELLNG (Broadcast) ﬂ’]iﬁfami (Communication) N19ngzane (Distribution) AaRAAU

19218 (Sales)  URINAINU (Works) Afinnsntlecdadng (Copyright  Protection)

dsznausiag 9 ngueias 1un

1) AeRefinriuazanudou (Press and Literature) 1y wils@afuw 412 Sneans nsfad
wiliReunzAelsmenn gy

2) AUFT NNTNARAZATNT wazlalLlsn (Music, Theatrical Productions, Operas)

3) niaaewlmauazaala (Motion Picture and Video)

a

4) %@QWQLL@&iﬂ?ﬁﬁﬂ(Radio and Television)

5) nMWag (Photography)

6) TaNGLIT Lng’]u"ﬁmﬂ@ (Software and Databases)
7) viAuAauazisuAail (Visual and Graphic Arts)

8) LFN19lwstUn (Advertising Services)

a

9) AIANWIINITLEUNTTUNN999LTINALANT (Copyright Collective Management Societies)

'
1 o

(2) NANBARIUNTTNNLLUNNINIUBIAARIUNTTHAURNEUAN WINAARIUNTTNAUANG
L} L}

Q Qq

UANABININA (Interdependent Copyright Industries) %wmmﬁm‘mmv]mmﬁLﬁm%’mﬁu
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a o

NIIHAR LL@zﬂwmﬂmﬁlmﬁﬂ@ﬂmd(Equipment) T AULAYULATETUILAINAZAINGD
nsa319a99F (Creation) n3uam (Production) w3 n1sldssleml (Use) maswfiinng
Unilesdadn? vilesniavii granunssuasdnsuandananadnesu Uszneudae

10) idea Wi i Tnsviend g 384181 CD, DVD, Cassette

11) AeNAawmasuazreinenl

12) \Paanuss

13) Lﬂ?‘mﬁfafqﬂmtﬁmﬂmwLL@zdwﬁﬂmwwmf

14) 1ATANENEILANANT
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15) FaRTUANNMLALIALY (Blank Recording Material)

16) NFeAL

a

(3) n'éju'qmmun'a‘suﬁﬁﬁfaniiumm"auLﬁm“ﬁmﬁuqmmunssuﬁﬁmsﬂn*ﬂmamﬂwﬁ
(Partial Copyright Industries) szneavusag
17) ARIUANNNE ANEELALRILILNALIATILANNNE 1T T8I
18) Aragtlazail uaIEDY
19) WinnAail (Crafts)
20) westians
21) NARATUT LWATIFTaY
22) WIN WATHARAMTUILALNNNIL
23) UDILAULAZINN
24) a0n1IRENTTH AAINTIN WAZNNTANTIA
25) N3aanwuumAnwsanie i (Interior Design)

[ 6

26) WNEA N

anigawTnududssmeanlfUsuld e ugnavnssuainaassdres WIPO lunisfiannAidn

a a

BAANUNTINATANT (Copyright Industry) LATNNTULNNANEAAIUNTINALEND

2125 UNCTAD Model 10989ANFAMNIINTIALNAN1SAILAZNNSWAILT (UNCTAD)

TUAINIWINEDY UNCTAD  gaanunssndmusssniiudounily (Subset) 199gma11Nn9su

[% - v & & X . a v s A |
a319a99A ULaranaunssNai1eassAlduiugnu (Basis) 1edAsEgNaaiearsd uazieiy
HARTWTiI89LATHgNAg11ANS (Product of Knowledge-Based Economy) Inet UNCTAD 41H

AYTNUNIETDY “QRANMNITNATINATIA” IHnantyuNeIAsl

e “INANTUBINTHSNATTA NITHAR lautanisnszara®@uAinazusnig del

a |4 o [ o
m’mﬂmammiiﬂLtmvgumqﬂcyry%ﬂunuuan'

o “M5UsznaudnManuIRITANTANGNUBINANTTUNNFIUAINDHANNS  Ua

WA DD UIAEIHA, P
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L7 1oa o 1 s aa @) o 1 v v [
uqunqunqnﬁﬁumenaﬂqunqzuﬁaﬂzvﬂuunuuan uﬂﬁ1N1ﬂﬂﬂLﬂuﬂﬂlﬂﬂﬂ
) ¥ o @ 1 1 1 a g;d b L4 L4
Mi@ﬂﬂﬂﬁﬂﬂuﬂﬂﬂﬁf“ﬂ uﬂzﬂquﬂﬂﬂiiNuuNTﬂﬂﬁﬂﬂ?NiﬁﬂlﬂQﬁﬂﬂﬁiﬂﬁuﬂz

% ca ®
nsngaunetlaan

a a a a & Ao @)

o “msudsznavldarefuanidugilsssuausiadla  uwasudnisadedansuesiilu

al a £ [ a a = a a & =i

UINETTN NETaINUAMNAR dRtluun vsaluniedal: wazdidanin
al % [ a (% '3 a ' a [% 4

LN TRINUANNARRSNATTA  NYAAINIUATHFNAUAZINQUTEAIANIINIS

ARIA”
& y ' ' a | Ay a a
o “ilugadiansaszuing Aatlu 419iliia MAgsNauEns wasMARAEIUNTSN”

< 1 1 & 1 a < o s [ %
o “tlumadaulusinlingaiauaziiluasAilssnauaunsainasaasnisailan’

naalaaggl anEIUNTTNASNRTTAAD T)ANTURINTHSNETTA MIUAR bilaudianisg

a v a d o a [ o I o X o i
NFEANERUAILATUTNIG  AIHAMNARAS1NATTALAENUN T dunuuan Feuddingu
a o ! o ANa | [ % 53 i v Y o o ! 1 1% o
AanssndenanainaziAatiiuununan wifldlaneudeadninusatingla graimnssua¥ieassds

= Ly a a =2 . oA ' v

nMaeNleNaINTNENe A1AFINALTNIT LarnIAgRaNIsNTLTuNAdIUNRYAANUNAIA TUNNTAN
Tan dwmaldiauisnadrmeldannnisdn auandunisliaoudnany Tunnsldniwdduntetioyynlu

ARAA

LUIAANNIIALTNNGRAIUNIINATINETIATBY UNCTAD BELUIINGIUIBINTALUUIAALE

1
a

ANNNARAS194TTA TIFTNAINNANIINAULN (Upstream Activities) ldgafianssndanain (Downstream

Activities) NHANINETRINIGATEFAS uazinIsReanmIngRunsilyauinaunuaifuineding

Fanndlmdiranisdnnnnau asdununaesnisdnuiilssinngaaiunssua¥sassfaantily 4 nguuan

9 ngueiag A9l

(1) NSANNTRAUESTTHN (Heritage or Cultural Heritage) Daflusiuniinnesfatzynuauinaze
{UART Y IBNAAIMNITNARNUBTTHUAZRARIUNITHATINATIA N8 HIANNINTBUTITHT

naliifmduAuA1uaziing souiananssunedmusssy danangNilynyAauis uaznis
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LAAIRANNNSTRIUEITN AN IiARnN s e eI uAaL FanAatT (NANIALAZEDILAN 4
Sanae Tautkaanidu 2 ngNeiasAn
1.1) NISUAANRANNIIRIUETTNLALLSELN (Traditional Cultural Expression) T6un
o uUARLUzHazsimnAA] (Arts and Crafts)
. mmmmmmamammemﬁ'uﬁqmuq@m@ (Festivals and Celebrations)
1.2) ﬂmu'ﬁmﬁﬁuuﬁssu (Cultural Sites) 1A
o uuaalusnoumn (Archaeological Sites)
e ANSADUI (Museums)
o viesayn (Libraries)
e UN99ANNT (Exhibitions)
(2) Aailz (Arts) ﬂ@;uﬁﬁqu@fgjuuﬁugmmmﬁ@ﬂzL.mm"muﬁ@w%\a?;u w2 ngueiotma
2.1) viAuAail (Visual Arts) leun
e ARINITU (Painting)
e iseANINgIN (Sculpture)
e NNDNY (Photography)

[

o Amlusad (Antiques)

2.2) Aadznsudng (Performing Arts) 11
e NITUARIAURT (Live Music)
o AYATND (Theatre)
e N9 (Dance)
o 1aiil91 (Opera)

o NI9E@AUNIZUBN (Puppetry)

(3) @@ (Media) NguilnAnLoNEIa5194994 (Creative Content) tnednntlszasAivedaanslie
= [ ' 1 A
NIATU TUENaLFae 2 NguLiasAD
3.1) NISANWUARRARINNN (Publishing and Printed Media) léun
o A

e UINAD (Books)

o AIRANNN (Press)
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AaRsiiunans) (Other Publications)
3.2) 3ANAYN (Audiovisuals) Taun

AINLIURT (Film)

e In39AN (Television)
o g (Radio)

o nMInIzanendesgtuuudue] (Other Broadcasting)

(4) UASNATTARATNANEHUENITEEINY (Functional Creations) mjuﬁﬂﬁ‘zﬂ@w’fm
HRANMNITNATLLARDUNIAINAIINABIN17289AAA (Demand-Driven)  wazyaliLFng

[

(Service-Oriented) A lHiAansuamdududuazLiniefiflinguszassaeanisldenuwite
TdseTaminuusarduduaziznig Usenausian 3 ngueatpa
4.1) 9uaanwuy (Design) léun

e nNgeaNLUUANLAINE Y (Interior Design)

o n3WnA ko (Graphic Design)

o m@@frmLLUUL@%@LL@'WWLLW% (Fashion Design)

. ﬂ’]?‘ﬂﬂﬂLLUUﬁ@NﬁLL@tLﬂ?@Qﬂ%ﬁU (Jewelry Design)

9LaU (Toys)

=

4.2)  Aagduuvlus (New Media) liun

FaNGFLIT (Software)

e AnlanN (Video Games)

o @ea¥wassAlugiuuiufaNia (Digitalized Creative Content)

43) N1SUSNNSLTIRSI9HSTA (Creative Services) AL
e NITUTNIINNEDNIIRNENTIN (Architectural Services)
e NITUTNITANWNNTIHEIEUN (Advertising Services)
o 13N19A1UTUNUNINNIVTENANTINN TR UTIINLAZN IR NN Utiawla (Cultural
and Recreational Services)

o NITINELATWRUNTIAFT19499A (Creative Research and Development (R&D))
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|
o A

o N1ILINNATATNAIIA IUFLLULAAARATEU] (Digital and Other Related

Creative Services)

2126 UNESCO Model TR484ANISNISANHIINEIAIEASLASIAIUETTHLUY
anlszdnd1m (UNESCO)

a9in19euain (UNESCO) ladnilszinngnanunssnadneassdlngianzaddunniudnAny

a [ %

2090 ATIM U790 A9 1A A9 gra1nnesndmussn (Cultural  Industries)  Tmaigiualnlels

3
¥

ANHMHNLANTN “QRAUNITNIIUTIN” 1A

a @ a 1 1'% a v o
“@aA1UNTTNM LT UNI5Us2aIUAUTENININNTASNETTANITHAR WasNITAIMIATLS A1n

& = : a v oo @ = ¥  w
Content  (tUauIWAzAa) TIAAETTNTIAUAINAN BT UUINETTNUASINLIURINL
TMUF5TN Content tua1dlaanalilazgnAnasaslnangun e uaANE LAz AN UURINTD

aglugduuurai@uauiauinig”

yal a '

il w.A. 2529 UNESCO T8ARNANIaUANNAAUANRNUSLAD AN N TMUGIIN “Framework

'
=

for Cultural Statistics (FCS)” @naifluauneenNATausniasimuIdanisnndeyainaaiy
Aanssumedmuasan uar gualnliuivlsvinngaaunssuainvassdeaniiy 3 nquudn 11 ngx

1 o/ dg/
EIREIANL

(1) Core Cultural Domains
1) NIANNNTNUGITH UASNINYINTEIINTNA (Cultural and Natural Heritage)
2) NNTUAPNLAZNITLRANRARY (Performances and Celebrations)
3) iAuAat] vulawazn1seanuuy (Visual Arts, Crafts and Designs)
4) % Q%@LLm?ﬂi‘\iﬁuﬁ(Book and Press)

o

azdanana (Audio-Visual and Digital Media)

o
')}
<)
=
o)
=2

® The cultural industries are defined by UNESCO as 'industries that combine the creation, production and commercialization of
contents which are intangible and cultural in nature; these contents are typically protected by copyright and they can take the
form of a good or a service. Source: UNESCO from UNTAD 2008, Chapter 1 page 11 and www.unesco.org/culture/industries
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(2) Related Domains

6) N13viaaLeaLazNyin (Tourism and Sport)

(3) Expanded Domain
7) Lﬁ%mmﬁ (Musical Instruments)
8) aansiwig (Software)
9) g uazInayieFil (Radio and Television)
10) ulwEtUn (Advertising)

11) 9UanLIRENTIN (Architecture)

N3AUNLNLATIDULIATBIAAAINNTINATINATIAU8Y UNESCO gnib il fuldluilsyina

[ %

5197 L1 UsEinARIEITIUSFINIUR (Ln1UALR) B9 liANd Ay iuAadsdmusssn wazhiadn

&9

a b2~ £ dl o o 1% v a v 6 b3 [~3
WN9A UL e AFULLUN AN AT TN TN B ANWLAT T NAd5 192997 Lae ldanudsaagilszmal

@ 49 a

A

g o dJ = =2 [ o c ' o dld % ] o
mmwuﬁﬁmwm’mmqmmuﬂumﬂ@ﬂwm IﬁﬁlﬂQN‘Qﬁ]@qﬁﬂ??NV@ﬂV}NﬂW?‘lﬂﬂQ'}N@Wﬂﬂo_ll AR

NITWNININ 1NH NS N1TBBNULLFAZAT UoWTINTU uazALET
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A19199 1 #9UNTBUUUIAANSAAULINLTENNTDIAIIUNTTNAS9RFTA UL WLLIAG

UK DCMS Model

Symbolic Texts Model

Concentric Circle Model

WIPO Copyright Model

UNCTAD Model

UNESCO Model

1. Advertising Core Cultural Industries Core Creative Arts Core Copyright Industries Heritage or Cultural Heritage Core Cultural Domains
2. Architecture 1. Advertising 1. Literature 1. Advertising 1. Traditional Cultural 1. Cultural & Natural Heritage
3. Artand Antique market 2. Film 2. Music 2. Collection Societies )
Expression 2. Performance &
4. Crafts 3. Internet 3. Performing Arts 3. Film and Video
5. Fashion 4. Music 4. Visual Arts 4. Music 2. Cultural Sites Celebration
6. Design 5. Publishing Other Core Cultural 5. Performing Arts Arts 3. Visual Arts, Crafts &
7. Film and Video 6. Television and Video Industries 6. Publishing 3. Visual Arts Design
8. Music Peripheral Cultural Industries 5. Film 7. Software 4. Performing Arts 4. Book & Press
9. Performing Arts 7. Creative Arts 6. Museums and Libraries 8. Television and Radio )
10. Publishing Borderline Cultural Industries | Wilder Cultural Industries 9. Visual and Graphic Arts Media 5. Audio-Visual & Digital
11. Software 8. Consumer Electronics 7. Heritage Services Interdependent Copyright 5. Publishing and Printed Media
12. Television and Radio 9. Fashion 8. Publishing Industries Media Related Domains
13. Video and Computer 10. Software 9. Sound Recording 10. Blank Recording Material . .
6. Audiovisual 6. Tourism, Sport
Games 11. Sport 10. Television and Radio 11. Consumer Electronics
11. Video and Computer 12. Musical Instruments Function Creation Expanded Domains
Games 13. Paper 7. Design 7. Musical Instrument
Related Industries 14. Photocopiers, 8. New Media 8. Software
12. Advertising Photographic Equipment 9. Creative Services 9. Radio & Television
13. Architecture Partial Copyright Industries
14. Design 15. Architecture 10. Advertising
15. Fashion 16. Clothing, Footwear 11. Architecture
17. Design
18. Fashion
19. Household Goods
20. Toys
Fian: ANTINNUANENITUNNIRAUNNNTLATHINAUALAIANUNTIR. (2552). LATFNAATNATIA - The Creative Economy. Bangkok.
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2.2 NANITANHINUNIUULTNUASADULY [5]‘1]@\1Lﬁiﬁﬁﬁ'ﬂﬂ%”mﬂi‘iﬁu@&”ﬂqﬂﬂ’] UNTTN

|4 o
ﬂ‘i’l\?'&?‘iﬂ‘ﬂﬂ\?ﬂ‘izlﬂﬁiﬂﬂ

2.2.1 1UNNUANENITNNTNAIUINITIATHINAUALRIANUNITR (JAT.)

ﬁmummmiugﬁw%’wmsﬁ

a?w%mmiﬂi:mﬁimﬁﬁmmmefaumemLmmgﬁ%?wmsﬁﬁmum%u@ﬂw
{unnans TeadrdnauanznssunsfmunsiAsegRaLasdANWITIR (aFT.) 1441
“LATHFNAASINETTA AD u,mﬁmmsﬁ’um%‘lfauLﬁsugﬁ@uuﬁugﬂummmﬂ%mﬁ
AIING NISAN®I NITHTINATIAIY waznslinsndaumailayaiMidaaiaedu
ﬁugmmﬁﬁuuﬁsiu (Culture) miﬁl’muﬂmui’mmﬁ’mu (Wisdom) wazinAlulas/
UIRNSINAN LK (Technology and Innovation)” ?@IﬂuﬁﬁmwmmﬁqmiﬁﬁLmﬂqumq
FaussruannannguiuyaanIfdlanuAnainasflunnduingiuuanlunianadng

(AT NAAT 1A TATUN

ALY mmmqmmumsua%’wmsﬁ

Tunssuuniszinnaesgpaimnasna¥ieassfaedlneg ne aan.iiu lgaguuy
N1IRKUNUsEiANIe9 UNCTAD sniflunsaunisdndsviny wardfuiiamnmngtluuuaes

UNESCO daiflunisniuuansaulaanitainalsslamilunisdnauranig \ATEFAATD

o o ]

gRAMNITNUATLENN9aFNasIAves IneuazasiauisANd Ay ressuLAsegialne Tne

1%

ar. lAuiagrainnssna¥eassAiiu 4 nguudn 15 @121 Al
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A19199 2 TRULUALRIBAAUNTTNASNAsTATsszinAlnalag qAd.

TDULUATDIPATIUNTTNAS1ATTATRIUsTINAlNE

NMSAUNDANIINTAN Aadlz Aaasielnal NURSNFTTAUAL
UAZIBUUETTH AANULIL
o uilfleuastinonssn | o Aatznisuana AINEURTUAY N198ANLLL
(Crafts) (Performing Arts) ARYiFad (Film and (Design)
o N9 o iAuAail Video) udy (Fashion)
TUSITN (Cultural (Visual Arts) NN9NNN (Publishing) anilpenssy

and Heritage NINTTAEIAEN (Architecture)
Tourism) (Broadcasting) NN
o nsunneunulne AUAT (Music) (Advertising)
(Thai Traditional FaNALIF (Software)
Medicine)
e amnslne
(Thai Food)
fan: AMTNNUAZNITNNITRRUINTLATEFTAUAZAIANWINTNR. 2552, $1EUNMIANELe AssgRaaiassd
(The Creative Economy).
°]J@7_|L°1|msﬂﬂ\‘i'ﬂam@qﬂﬂﬁ‘ﬁ‘mﬂ?fqﬂﬂﬁ‘? f‘%ﬂ 15 A1U1AINATY ﬂ?ﬂu@@ﬂ?qﬂﬂzL%ﬂﬁﬁQﬁ
W WO, UEIMAIEA, T
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A19199 3 TRULUAURIDARIUNTTHRSWATTA AUUNFINNEN

szinn ngudas ERERHI T TN T
P » 3 = P - -
. . uARSuTRuAnaL dnne wFedldlunisdunieainud udndusiluaiaFeuannld
nuilfiauasinanssy T R . o,
ponld Wlflssfng wainl433nandaeile wseslsziy lansiidn ias waee
(Crafts) B "
Ansglu vidainasnaening
mMsviaadien msvieufieafigaBaufandmusssuarnsannilsziRanans e liAnlanviedlua
NSAUNAANI ViaTmusssy ndwlna anmsfidszaunisalluunasimusssuiasenansnlianisiv
AMUETTH (Cultural and Heritage
(Heritage) Tourism)
p p —I =
msunndunulng #lng enagulng wanunulng maunsessst gunsalidesientenisunndlne lae

(Thai Traditional Medicine)

o y A4 o P T
’I’]']ﬂﬂﬂqqﬂgﬂi'ﬂﬂqiqqﬂiﬂﬂqﬂﬂﬂﬂLL@x@UW'ﬂN']

Aailz (Arts)

a5 lng I AnTHANHA U LT UsITNNNIAN T T nresAwing luusazasdy iy a1mng
B
(Thai Food) Nules 1unlne arvsluawmnania dusy
Aalen1suang NTAANANTIN UTN1INWAAUZNTUAAS LAZLENITNNANUNNIAN LU 32111 AUATR

(Performing Arts)

- .
WAUNT ATATIINAN)

yiAuAatl (Visual Arts)

SUARINTIN NINANW NINEE LazeuLseRuingss

A2 (Media)

a o g a o
NMSANNUAZADNITANN
(Publishing)

T T~ . 4 - a s = — d4 s - A
nsvindundeind dundetiufindeys sutennsudnisinesdeiunisiniau
1 N9 Nsunzusfnd waznisdniay nsinimlade milsdeRu uduiu

ludds Ufjfiu AeRefiuribine] uaznnsEnismianisfiuiaw

ngnszanaLies

(Broadcasting)

nsnszanendeansineyiend nsnszaneideanieing uaznisinismenisnszanendes
anfiangnszanei@esuazingiiand uazdesds Geanfiuiamamanifeaniunisman
ensanguasInsimdnilsznn b sranistiufis nenaiedasiunisdng
51819119 i wensafaania dunisafyans vav Tnedusanisanvieiufina
vosad , o " v oa e
wnuiufinludesine) emaunsuaznszaedes saufiennsane Wi iuineiients

NILANLRLIVTRUNIAIN UAZANIHNRLNUNTATNGN

MNEURTUREIANAL
(Film & Video)

AM9LINNT MNINARVTRIMUNEA T NEURSLAZUNLARTIAL] saNviannadminevialidn

- o a

FasluazunrAaned anutlsznaunisiaiiunisudninaaiunisanevise lwian

o

aweuns vssunuRAAiuigasunssnan el lndunisa e ldunansnsoy

fialel santlannsaniiivauiiiaadasiu

AUMT (Music)

o & o P - -
NITLUUNNLALN NNTNTTT UWATIATRIAUAT

URFNATTA
WL NANE L
AU
(Functional

Creations)

9uaantuu (Design)

msndnuazaeeiiiaes mannuseniglu wFesnss wsewts sedausine ns
2ANUULNIAA BBNULLILTIAAUT PanvisLFnseanuuusie andunisu@nuazane

a . X o 9 o & oo X < o o o o
LATBIUANNIE L@BENANNENTNNNARTUEY LaziATasAdN LEduFuInAvn

LM‘fi’u (Fashion)

AMINANATRILFANNNEY NNTRBNULL FANNFIRENT TALATINANTHAR NNIUNELATRIUA
meddagt uaznisfudradadalignd andunisudndednandrdninanaues

4 o o oa
LAZLATANAINAUTUNAN

Nulaisn (Advertising)

o = o S o ) P e S I ST
nsaiiufanssunaaiunislasun Tannsdedesian aatiuiin ADLUNNLALNAN] LAZ

UABNULLNWIHEIUN 1ULENNIN NN I LL@Zﬂ’]i‘ﬁ;’WL‘aud’Tuﬁ Lﬁﬂ'}‘ﬁﬂ\i

aoilmeanssy

(Architecture)

mssfineniliAgefunsiaai el nsnesiaennzaiy uazandaanssulasn
nssiaFnfAulas nsteaednEnedanme nstentTenAaanssa e fenu
fanananunsasiiunisiaenuesitelnelduAsssuilaunauuny videlaannsvin
ifﬁymﬁqqmuuwdau%ﬂumﬁ@ﬁﬂﬁmmﬁwﬁw Aanssusnuaniiinanssuuay
Arqny :autanneLsvnsTasensuneai1e eanuuuneane Apdszinnuinimng

annilmanasy Adanssy waznis AT N m1emaiiafiinandas

AdaWAuag (Software)

garsuainldlumedafivuasiszunanatoys iansldnuuuaenfaunefizeginsnal

B 1iu Wednwiiletie uaziesealdlniinsne Taglisnfsnuuedndunaziny

A AninaunniznIsuNITELINATEGTAUATAIANUINTIR. 2552, FIENUNNIAN LT s meﬁﬁ%%qmiﬁ (The Creative Economy).
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2.2.2 wiaauay 9 lulssindlng

'
ada [ %

u@ﬂmmﬁqﬁmmﬂmzmmm@W@Jmmsmmgﬁ@Lmzﬁqﬂmmqmmmmi@mmjm
% & v o 1 dl = a 1 L% &

grAUNIINaNasTATeglszinAlnaude falnieeuau] an eniidu gudaieassianu
BANWUL (TCDC) N1elAA1HNIuLINIILaLdAnN1999AAINNE (OKMD) NIENTNImUEITN
neuniwddunteilyoy neenmanadiad Taauuaa uAIna196A1981989 18 UL 6
QRANUNIINATI9NAIIAANN AdT. NENNsEATuLILNTIR LNz INTaY UNCTAD  uay
UNESCO wilunsaunisdniszinm Inaannzeenedia gugdaiieassAauaanuuy (TCDC)
HNNINUUATLLIRGAAIUNITNATNATIARINANINIZAN Tautisaanidlu 2 nguuan 16

o/ dg/
@121 AN

n'éjuﬁ 1: Creative Core

=2 1 tdl % % ¥ a dl ¥ dl a
MNWEQQﬂ@NWﬂﬁ‘zﬂ@Uiﬂm%ﬁl’ﬂqﬁmqﬁﬂﬁ‘ﬁ‘m@ﬁ"]\??\iﬁ‘?ﬁﬁﬂﬂLLW@?QWW@QWQWWﬂQ’]Nﬂ@

a¥raassAiflunan Tegudaieassfnueanuuy (TCDC) Tinuuals 13 anandaeiu léun
1) N3l (Advertising)
2) annilmenssu (Architecture)
3) Aatlzuazdmglusind (Art & Antique)
4) uafladu visan1miAanilva (Animation)
5) 914Hie (Craft)
6) N17aanLLU (Design)
7) LLW‘ﬁLu (Fashion)
8) NweIumg (Film)
9) 1NN kAZTEANFLIT (Game & Software)
10) AUAT (Music)
11) Aatlzn13uans (Performing Arts)
12) marﬁuﬁ?‘q'@?éqﬁuﬁ<Pub|ishing)

13) InavirduazAng (TV & Radio)

WM |1|1:-'_ UMM TP
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n@iuﬁ 2: Creative Entrepreneurs
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MAeaemnaINgaangsNaieassd avaudasassfauasnuuy (TCDC) tinuunls
3

A snaiu leun
1) Ansviaadien (Tourism)
2) 81117 nel (Thai Food)
3) nsunnduuwlng (Thai Traditional Medication)
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aa o &
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Sir John Howkins v v v
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UK DCMS Model v v v v v
Symbolic Texts
v v
Model
Concentric
v v v
Circles Model
WIPO Model v v v v
UNCTAD Model v v v v v
UNESCO Model v v v v v
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UK DCMS Model

Symbolic Texts Model

Concentric Circle Model

WIPO Copyright Model

UNCTAD Model

UNESCO Model

Creative
Originals

1) Arts and Antique
Market

2) Crafts

3) Music

4) Performing Arts

1) Music
2) Creative Arts

1) Literature

2) Music

3) Performing Arts

4) Visual Arts

5) Museum & Libraries

1) Music
2) Performing Arts
3) Visual and Graphic Arts

1) Traditional Cultural
Expression (e.g. arts &
crafts)

2) Visual Arts

3) Performing Arts

4) Cultural Sites (e.g.
museums, libraries,
archaeological sites)

1) Visual Arts ,Crafts &
Design
2) Cultural &Natural Heritage
3) Performance&
Celebration

Creative Content
/ Media

5) Film and Video

6) Television and Radio

7) Video and Computer
Games

3) Film

4) Internet
5) Publishing
6) Television & Video
7)

6) Film

7) Sound Recording
8) Television & Radio
9) Publishing

10

4) Film & Video

5) Publishing

6) Television & Radio
7) Software

5) Publishing & Printed
Media
6) Audiovisuals

7) New Media (e.g. software,

4) Book & Press

5) Audio-Visual & Digital
Media

6) Radio & Television

8) Publishing Software ) Video & Computer video games) 7) Software
9) Software Games
Creative 10) Advertising 8) Advertising 11) Advertising 8) Advertising 8) Creative Services 8) Advertising
Services 11) Design 12) Architecture 9) Architecture 9) Design (incl. fashion 9) Architecture
12) Architecture 13) Design 10) Design design, interior design,
13) Fashion Design 14) Heritage Services graphic design, jeweler

design, toy design)

Creative Goods
/ Products

9) Fashion (clothing,
apparel, footwear)

15) Fashion (clothing,
apparel, footwear)

11) Fashion (textiles,
apparel, footwear)

12) Clothing Footwear

13) Toys

14) Musical Instrument

10) Musical Instrument

Non-Applicable

10) Consumer
Electronics
11) Sport

15) Collection Societies

16) Blank Recording
Material

17) Paper

18) Photocopies,
Photographic
Equipment

19) Household Goods

20) Consumer
Electronics

11) Tourism & Sport

= = N e A
fun: annsAnELazAATziresiLEne
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Creative Originals

1) euelianazinansgsy (Crafts)
2) Aailzn1suams (Performing Arts)
3) nAuRa1l (Visual Arts)

4) puRA3 (Music)

NANAAFINNTTN
AS9ATTATDI

Creative Content / Media

5) NMNLURASUALIAN AL
(Film and Video)
6) NNSNNNW (Publishing)
7) N1snszaneL®e (Broadcasting)
8) danmAwI4 (Software)

Creative Services

9) nslameun (Advertising)

10) n1saanwuu (Design) g
saufennseenuuLuidy
(Fashion Design)

11) danimanssy (Architecture)

NANAAFIUNTTH
AS19ATTANAN

Creative Goods / Products

12) WU (Fashion) (@sluniiluunads
nsuARATadusaned1agy)

Non-Applicable

13) n1sviaaignadesmusssu
(Cultural & Heritage Tourism)
14) nmsunnguwuulng
(Thai Traditional Medicine)
15) @115tne (Thai Food)
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